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Social Media 
Making an Impact Online 



Popular Platforms 



Goals 

Educate the public and decision-makers 

�  What is the Keystone Fund? 

�  What does it do? 

�  Why is it important? 



Social Media Toolkit 
Available at 
KeystoneFund.org/25th-anniversary-toolkit 

�  Hashtags 

�  Graphics 

�  Success stories 

�  Fact sheets, reports, and surveys 

�  Sample Posts 

�  Talking points 



5 Keys for Quality Posts 



1. Images Are Crucial 
�  Text-only posts don’t attract as much attention as posts with 

photos/videos 

�  Photos, infographics, and videos are all effective 

�  When possible, show the impact of  Keystone Fund grants on people 
and communities 

Which is better? 



2. Concise Text 
�  Posts with less text 

tend to perform 
better 

�  280-character limit 
on Twitter 

�  No limit on 
Facebook, but 
shorter is still better 



3. Hashtags 
�  #KeystoneFund 

(use in 2018 and 
beyond) 

�  #KeystoneFund25 
(specifically to be 
used throughout 
2018) 



4. @Mentions 
�  Relevant people and organizations (e.g., With a 

#KeystoneFund grant, @TrailGroup was able to 
complete the final 10 miles of Example Trail. 

�  Elected officials (e.g., Thank you, @StateRep, for 
supporting parks and recreation funding. 
#KeystoneFund grants have made our community an 
even better place to live.) 
�  DO: educate, compliment 

�  DON’T: harass, lobby, criticize, etc. 



5. Variety of  Content  

� Links  

� Photos and infographics  

� Videos 



Links 
�  Web articles about Keystone Fund or specific 

project 

�  Reports, surveys, and fact sheets about benefits 
of  Keystone Fund investments 

�  Success stories  

   (KeystoneFund.org/success-story) 
�  Other relevant and interesting material 

�  Most links auto-generate an image; if  not, 
upload image and use Bitly.com to shorten link 







Photos and Infographics 
�  Photos of  parks, trails, preserved land, historic 

buildings, libraries, etc.  

�  Infographics about environmental and economic 
benefits (available in toolkit) 



Videos 
�  Link to YouTube or Vimeo video 

�  Upload video file from computer 



Other Actions 

�  Sharing (Facebook) or retweeting (Twitter) 
�  Not too often; original posts are better 

�  Follow relevant accounts to stay informed (see 
“Organizations to Follow” in toolkit) 

�  Engaging with other posts about the Keystone Fund 
�  Liking 

�  Commenting/replying 



KeystoneFund.org 
�  Ambassador Page 

�  Lists of  Projects 

�  Enabling Act 

�  Toolkit 
�  Success Stories 
�  Talking Points 
�  Fact Sheets 
�  Studies & Reports 
�  Social Media Guidance 
�  Social Media 

Infographics 
�  Logos 

 


