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How to share the  
Keystone story 

1.  Identifying your audience 
2.  Making the case 
3.  Striking the right tone 
4.  Using the tools 



Identifying Your Audience 

� Who are you trying 
to reach? 

� What are they 
interested in? 

� What do you want 
them to do with the 
information? 



Making the Case 
Local Impact and Success Stories 

 
�  Statistics are great but people care about 

stories to which they can relate. 

�  Keep it local. Share how Keystone is 
benefitting your local community. 

� Use 
https://keystonefund.org/success-story/ to 
find success stories in your area. 



Making the Case 
Local Impact and Success Stories 

 



Making the Case 
 

 �  Environmental Benefits 

�  Economic Benefits 

� Health Benefits 

�  Ongoing Need 

�  Popular and Far Reaching 



Striking the Right Tone 
 

�  Be respectful 

�  Be accurate 

�  Keep it simple  
(watch the lingo) 

�  Share your  
passion 

�  Say thank you 



Using the Tools 
 

�  Letters and emails to elected officials 

�  Press Releases 

�  Letters to the Editor 

�  Email alerts 

�  Social Media 



Using the Tools 
Letters and emails to elected officials 

 
 

� Use proper title and salutation 

�  Be succinct and clear about the action 
you want her/him to take, if  any 

�  Explain why Keystone is important in 
her/his district 

�  Send emails if  you know the person well 
�  Follow same guidelines as for letters 
 



Using the Tools 
Press Releases 

 
 

� Write it like you’d like the story to appear 
(many papers will print it as is) 

�  If  celebrating a project, be sure to 
include thanks to elected and agency 
officials and quotes from them 

�  Be clear who it came from and when it’s 
OK to print 

�  Follow up 



Using the Tools 
 



Using the Tools 
Letters to the Editor 

 
To the Editor: 
 
Next Tuesday, May 17, Pennsylvania voters will decide the fate of  one of  the most essential tools in local open space 
conservation efforts, the state’s Growing Greener environmental funding program.  The “Growing Greener Bond 
Question” that will appear on the primary ballot would, if  approved, authorize a $625 million investment in open 
space preservation and environmental clean-up across the state. 
 
For residents of  southeastern Pennsylvania, this ballot question is especially important.  Over the past fifteen years, 
counties and municipalities in this region have set aside an impressive $467 million for open space protection, 
agricultural preservation and downtown revitalization.   
 
The success of  these popular programs is greatly enhanced when the state’s Growing Greener money is added to 
local efforts.  By bringing state funds into our region, Growing Greener enables each local dollar to save more than a 
dollar’s worth of  land.  Without it, local investments accomplish much less. 
 
The critical elements for conservation success in this region are falling into place.  Here in the southeastern part of  
the state, we have a focused, coordinated effort to save the best natural areas and agricultural lands and to direct 
development where it is most appropriate.  And, thanks to overwhelming public and political support, we have more 
resources to invest in preserving open space than ever before.   
 
It has taken more than a decade to reach this point. The moment of  opportunity is here, right now.  The choice 
before us is clear – vote yes on May 17 to keep conservation in our region moving forward.  With your help, we can 
ensure that our region’s remarkable natural resources are more than just a memory for future generations. 
 
Molly Morrison 
President, Natural Lands Trust 
1031 Palmers Mill Road 
Media, PA 19063 
610-353-5587 

 



Using the Tools 
Email Alerts 

 �  Be succinct and clear about action 
needed 

�  Create urgency, but don’t overhype 

�  Be clear who sent it 

� Make it easy to act 
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Oliver Bass 

Vice President, Communications & Engagement 

Natural Lands 

oliver.bass@natlands.org 


